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AGENDA

• Introduction of Speakers

• Overview of NIIW

• CDC resources 

• Increasing media coverage

• Working with ethnic media

• Q&A
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NIIW
• Annual observance that began in 1994 to 

highlight the importance of timely immunization 
for children <2 years old.

• Celebrates immunization achievements and the 
accomplishments made possible through 
successful collaboration.  

• Revitalizes our efforts to protect children against 
vaccine-preventable diseases and give them a 
healthy start to life. 

• Educates parents/caregivers and health care 
providers about the importance of vaccinating 
children fully and on-time.
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Objectives

• Work with state and local health departments, 
immunization coalitions, and others to increase 
awareness of the importance of infant 
immunization.

• Coordinate events to increase national, state, and 
local media interest in infant immunization.

• Create opportunities to strengthen or build local 
coalitions and partners.
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CDC NIIW Resources

www.cdc.gov/vaccines/events/niiw
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Working with the Media Toolkit

• Developing Key Messages

• Developing Press Materials

• Preparing for Outreach

• Pitching the Media

• Samples, templates, and tip sheets
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Media Relations Materials

• Sample Key Messages

• Proclamation Template

• Press Release

• Sample op-ed 

• Matte articles for parents and providers
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Campaign Products
www.cdc.gov/vaccines/events/niiw

Radio
• Radio PSA 
• Radio live reads
• Radionovela

Print
• Ads
• Posters
• Fotonovela

Web
• Buttons
• Banners

Event Materials
• Event Banners
• Podium Signs 
• Certificate of 

Appreciation
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Media Highlights

• Airing of PSAs on television and radio stations
• Printing of ads, articles and op-eds in newspapers

• Placement of billboard ads
• Inclusion of logo/tagline in business advertising
• Interviews on radio and television programs
• Media roundtables
• Live radio or TV broadcast of events

• Press events with state and local leaders
• Awards events to honor IZ champions
• Involvement of celebrities as spokespersons
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Local Activities

• Find out what others have done to build media 
support at: 
www.cdc.gov/vaccines/events/niiw/2007/07activities.htm

• Let CDC and other coalitions know what you are 
planning for NIIW 2008:

www.cdc.gov/vaccines/events/niiw/2008/activity-form.htm
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Questions?

Michelle Basket

–(404) 639-8561

–mbasket@cdc.gov
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Thank You

www.cdc.gov/vaccines

800-CDC-INFO (800-232-4636)

Centers for Disease Control and Prevention
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Increasing Media Coverage of 
Immunization During NIIW 

Tara Kovach

Academy for Education Development
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The Challenge

Attract the interest of an oversaturated media 

in the absence of an outbreak or vaccine 

shortage



16

The Solution: 
Break Away from the Clutter

Make Your Message Stand Out by:

– Developing and maintaining relationships with reporters

– Creating a local angle and making it as “newsworthy” as 

possible

– Holding events that you’d want to read about in the next 
day’s paper

– Involving community leaders
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Developing Relationships with 

Reporters

• Find out who covers your issues

• Introduce your organization as a resource

• Find out the best way to provide information 

to the reporter and when to follow up

• Provide background information when a 
related news story breaks and be mindful of 
deadlines to maintain the relationship



18

Creating a Local Angle

• Incorporate local statistics when 
possible

• Include stories of real people in your 
community

• Highlight activities that involve 
community members when possible 
such as a PSA or poster competition
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Getting Information Out to Media

• Holding a press conference

• Inviting media to your community event

• Conducting outreach after the event

• Setting up in-studio interviews with 
broadcast outlets

• Conducting in-person interviews or 
editorial board meetings with print 
outlets
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Inviting the Press to Your 

Community Event

• Use media advisories to invite reporters 

• Send your information to the AP Daybook in 
your city (Go to www.ap.org then Contact 
AP to search for the bureau closest to you)

• Ask the media to include information 
beforehand in calendar listings of 

newspapers or by mentioning it on air
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Press Conference Checklist
� Invite Key Reporters to Attend By Sending Out a Media 

Advisory

� Prepare the Room

� Provide Media Materials

� Be Prepared

� Be Thorough

� Monitor Attendance
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Involving Community Leaders
Ways to Increase Coverage by Including 

Community Influencers

• Partner with local TV personalities such as 
the evening meteorologist or the sports 
commentator to take part in your event

• Invite local dignitaries or elected officials to 
participate and announce a city or county 
proclamation

• Involve leaders from schools, community  
organizations or faith-based institutions 
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Developing Media Materials

• Refer to sample materials in the CDC’s 
NIIW Media Relations Toolkit

• Timing depends on the type of media 
outlet
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Thank you!

Questions?

Contact Tara Kovach

izta@aed.org
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Working with Ethnic Media 

Alexandra Moe

New American Media
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New America Media Overview
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10 Tips for Working with Ethnic Media

1. Find and connect to ethnic media in your area.  

New America Media’s national directory can help:

www.newamericamedia.org

2. Maintain ongoing communication.

3. Target your event, story, or news release to 

specific ethnic media audiences.    
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10 Tips for Working with Ethnic Media

4. Make ethnic media your partner

5. Give ethnic media access to newsmakers

Ethnic Media Convening in Atlanta
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10 Tips for Working with Ethnic Media

6.Ethnic Media are “high touch”

7. Bridge the language divide
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10 Tips for Working with Ethnic Media

8. “News You Can Use” works best
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10 Tips for Working with Ethnic Media

9. Connect them to your experts

10. Don’t make ethnic media an   

“afterthought” 
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Questions?

Contact Alex Moe at New America Media

amoe@newamericamedia.org

www.newamericamedia.org
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THANK YOU!

www.izta.org

izta@aed.org


